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about me

Since early 90s, I've stood at the vanguard of visual storytelling. With titles
ranging from Communication Designer and Creative Strategist to Senior
Graphic Designer, Photographer, Prompt Engineer, and Brand Manager, my
journey in the design world has been diverse and enriching. My educational
journey began even earlier, in 1994, when | nurtured a profound passion for
design, creative thinking, photography, and the nuances of digital culture.

In recent years, I've ventured into the exhilarating domain of artificial
intelligence, marrying its immense potential with my deeply-rooted design
philosophy. My fervor for Design Thinking remains unabated, and I'm
always in sync with the pulse of the latest technological advancements.

My approach isn’t confined by convention. | possess an unquenchable
curiosity about fresh design techniques and the ever-shifting landscape of
technology. At the crossroads of art, technology, and Al, | persistently push
boundaries, shape paradigms, and champion innovation. Dive into my world,
where artistry meets algorithm, and watch as traditional design transforms
under the lens of the future.
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